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Challenge Statement 
● To increase traffic at the event, create social media engagement, and raise 

awareness for environmental racism

● Increase overall media impressions



Media Outreach

Sam Roe

● Chicago Tribune Investigative 
reporter - environment

● Teaches at Columbia in the 
journalism department

Carlos Mendez

● Station supervisor 
Columbia College radio 
station

● Local, Chicago-based, 
college audience

Mike Nowak
● Host of The Mike 

Nowak Show (1590 
WCGO)

● Environmental 
discussions - Petcoke

● Audience is educated 
and aware of issues



Social Media Engagement





Media Outreach

Fran Spielman
● Chicago Sun-Times
● City Hall Reporter
● Petcoke

Alicia Ontiveros
● Chicago Eco Blogger
● BP Oil Spill



Social Media Engagement





Media Outreach

Lauren Chval Kelly Kleiman
● RedEye Chicago
● Report on Chicago scene, 

including Eat & Drink coverage, 
sports profiles, entertainment 
through the city, and lifestyle 
pieces

● Consultant to charities and 
philanthropies

● A freelance journalist who has 
appeared on Wall Street Journal 
& Washington Post 

● Local professor at UIC





Media Outreach

-Local 

-College based

-Previously wrote about issues 
taking place locally







Social Media Engagement
 



Media Outreach

Alex Ruppenthal

● Chicago Tonight Reporter                                                                   
● Digital Reporter focusing on investigative 

and environmental news.

Michael Hawthorne

● Chicago Tribune Reporter
● Focus on environment and public 

health issues



Social Media Engagement





Media Outreach Results Summary
Unfortunately, even after targeted follow-up, we did not hear back from any of 
the media that we pitched. 



Media Outreach: Recommendations
Good targets to continue pitching:

1. Mike Nowak
2. Alex Ruppenthal 
3. The Depaulia & Eagle News 



Media Outreach Recommendations
DEPs/MoCP and the student artists should follow up by:

● Continuing to pitch target media through email
○ Enlist the help of a PR intern (possible creation of a media tool kit)

● Follow target media on Twitter, Facebook, and Instagram
○ Engage with target media
○ Direct message target media

● Invite target media to environmental events like Evoke, and attend 
environmental events where target media will be present



Media Outreach Recommendations
● Enlisting student artists for social media takeovers and tag/forward posts 

to targeted media
● Conduct an environmental panel with open discussion regarding topics 

like Petcoke in Chicago and invite targeted media (send out press 
releases)

● Utilize Facebook Live at events and send reminders to targeted media
● Possible partnership with target media for panel discussion or 

environmental outreach event
● Possible radio spotlight with student artists or curators (target Mike 

Nowak)



Big Idea
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Social Media Photos



Social Media Execution 
● Facebook & Twitter
● Tuesday, Wednesday 

03/07-03/08
● 12-1pm

○ Prime time for students 
in between classes



Social Media Execution
● Boomerang Video
● Facebook

○ Wednesday

Caption:

“We're heading to Evoke at 618 S. Michigan Ave! 

Are you?? #EvokePetcoke”

https://www.facebook.com/hashtag/evokepetcoke?source=feed_text
https://docs.google.com/file/d/0B7Gdfax4VQvZLV85R1ZkYXV3eGs/preview


Social Media Execution
● Instagram
● Wednesday 03/08

○ During class hours - many students active 
on their accounts at this time



Twitter Results
❖ Tuesday

◆ Wednesday



Facebook Results
❖ Tuesday

◆ Wednesday



Instagram Results
● Instagram

○ Wednesday
○ 6 likes total (first day)



Assessment
● LOST flyers drew attention and 

engagement
○ Tabs were torn - interest
○ This engagement could have lead to 

increased attendance at Evoke

● Social Media
○ Facebook & Twitter were most successful in 

capturing engagement
■ Tuesday posts received the most 

interactions (make note of this for 
future posting)



Big Idea Recommendations
To Engage Columbia:

● Possible raffle with flyer tabs at the exhibit (win a feature artist donated 
creation)

● LOST flyer treasure hunt - the tabs could include locations to find different 
features of artwork from the exhibit throughout campus

● Interactive booth set up on campus using recycled materials (like the 
newspapers) featuring the artwork from the exhibit

● Social media forum engaging student opinions regarding environmental 
racism (information for the forum posted on flyer tabs and through online 
DEPs/MoCP outlets)



Challenge Statement Revisited

● To increase traffic at the event, create social media engagement, and raise 
awareness for environmental racism

○ Big Idea creation provoked interest in the topic
○ We hope that attendance at the event increased due to Big Idea and social media
○ Big Idea flyers with the shared hashtag (#EvokePetcoke) were used to spread awareness 

of the event that educates on environmental racism

● Increase overall media impressions
○ Our social media content increased likes by a new audience (students)
○ New media prospects outreach was formed, opportunity for follow up



Thank You!


